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What is SEO?
SEO is the process of making your website visible in search engine results pages. It all starts with your 
website. Google sends out automated ‘robots’ (also called ‘spiders’ or ‘crawlers’) to visit every accessible 
page on every website across the internet. These robots gather information on each webpage and store 
it all on the many Google servers located around the world. This way when someone searches for a term 
related to your site, the Google algorithm goes to work, processing all the information that has been 
collected from your site and similar sites. It then determines which sites are most authoritative and 
relevant to the query. The results are then presented in the form of an ordered list, with the best options 

at the top.

Why do we need to do this?
We want to ensure that the Infinity Martial Arts website/content is optimised for Google Search so that 

the public and prospects can find us (we want to be the top result).

When should I use this guide?
Whenever you create a new blog post, update the content on pages, or add new pages to the website. 

Note: we recommend that you do a health check of your SEO status every 6 months

IMPORTANT: 
SEO is always in a state of evolution – so it’s important to remember that what mattered a few years ago 
could now be less effective or completely discouraged. This document was made in March 2016, 
although some techniques may evolve the HOW to of this guide should still guide you to where you can 
view your SEO status.

How? 

Step 1. Login
Log in to the Content Management System at the following address
http://infinitymartialarts.com.au/wp-admin
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This will show you the website with a black banner across the top. 



Step 2: Health Check

Within the top navigation (black banner) of this page the SEO status is green. If your SEO changes to 
amber or red you will need to select ‘Edit Page’ and optimise your search engine results (see following 
step).

IMPORTANT: each page has an individual SEO rating

Step 3: Optimise SEO

It is the same concept if you want to do this for a page or a blog post

The Yoast SEO can be loacted in 3 ways, depending if you’re creating or editing a page or blog post;

1. When you create a new page or blog post
2. For a page: select ‘Edit Page’, you will be taken to the backend of the website.
3. For a blog post: Selet ‘Edit post’ if you’re viewing the post on the website, you will be taken to the 
backend or if you’re already in the backend go to ‘Post’ then ‘All posts’ and a list of all your blog posts will 
appear.
Here you can edit each post.

The rest of this section is the same for all the above.

Scroll down to the ‘Yeast SEO’ section; here you will be given a summary of your SEO elements. The 
elements in amber or red are the areas you can improve. You don’t need to optimise all of these (some-
times due to the content layout it might be impossible to have a green status) but try to optimize as many 
as you can!
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3.1 Determine the best ‘Focus Keyword’

 

Three tips to help you determine the best focus keyword:

 1. Choose a focus keyword that prospects would used to search
 2. Discover some information about search volume: Google Trends will easily show you what  
                search term will have the highest search volume (compared to another). Google Trends will help  
                you decide which long tail keyword is most common in the search engines. 
 3. Google your proposed focus keyword: Does your website fit between the results shown in these 
                result pages?

3.2 Content Analysis
You want to make as many of these items green as possible
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3.22 You have not used your focus keyword in any subheading (such as an H2) in your 
copy

In the example below the H2 heading is ‘Infinity Marital Arts – Ipswich’.  We could change the         
heading to Ipswich Martial Arts (our focus keyword) or because the overall SEO for this page is              
already green we could decide to leave it as it is, if we feel this heading better suits the content.

3.23 The keyword density is 0.1%, which is a bit low; the focus keyword was found 2 
times

This is the percentage of times your focus keyword appears in the content on the page. The 
recommended amount is 2%, however Google is smart enough to pick up if your text does not flow 
naturally and will penalize websites who tactically over use keywords. For this reason we don’t 
recommend changing your content too much but skimming over where you could naturally add or slightly 
edit wording to increase this. Don’t get too held up if you can’t increase this.

3.24 The images on this page do not have alt tags containing your focus keyword

If there is an image on the page you can add an alt tag. We recommend you give every image on the 
website an alt tag when you upload them to the gallery.

For more informtation visit: 
infinityinstructors.com



For more informtation visit: 
infinityinstructors.com

On the side bar, click Media and Library

Upload your picture, locate it in the library and click it
In the ‘Alt tag’ section add your focus keyword

Finally upload the image to the page.

3.25 Optimise Meta Data
When they refer to the meta they’re referring to the snippet (this is what the prospect will see in the 
Google search results).

Click edit snippet

Make sure the focus keyword is in the SEO title and the Meta description
Note: also make sure you have the optimal information here!



3.26 The focus keyword appears in the URL for this page

3.26 The focus keyword appears in the URL for this page.

3.27 Flesch Reading Ease test
In this example the copy scores 100 in the Flesch Reading Ease test, which is considered very easy to 
read.
It is unclear whether readability is used as a organic ranking factor explicitly. We thus do not know wheth-
er or not Google uses something like the Flesch score (or a variation for that matter) as a ranking factor 
in its algorithm. Either way, from a holistic SEO perspective readability is very important. If you have a low 
score, double check the content is easy to read!

Flesh Reading Ease test score guide
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3.28 You’ve never used this focus keyword before
You want to avoid using the exact same keyword or key phrases over and over or too many times in your 
content. ..... Yoast doesn’t like this, and flags is as non-unique.

3.29 The text contains 1793 words, this is more than the 300 word recommended 
minimum.
For searchability the recommended minimum of text per a page is 300 words. Depending on the purpose 
of the page you may not want to optimise this.

Step 4. Publish your page

Click update

6 Once updated click ‘view page’ to review the page.

Note: you will need to do this for every page you’ve edited or added.

Step 5. Create an XML Sitemap
Note: only do this step if you have added a page to the website

Click SEO > SEO Settings > XML Sitemaps
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Click on the XML Sitemap button

A new tab will appear

Go to 
https://www.google.com/webmasters

Once you login you will be taken to the following page> click view details
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Click submit a sitemap

Click ADD/TEST SITEMAP
Add the URL from your XML sitemap (this is the tab that was create from your website)

Press Submit
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